[image: image1.jpg]national

F®QD

Industry strategy




MEDIA RELEASE

26 April 2004

AUSTRALIAN EXPORTS REACH NEW HEIGHTS - 

Boutique SA winery launched in Dubai luxury hotel market

Lindrum Wines, produced in Langhorne Creek, South Australia, will this week launch its world-class wine into the Middle East luxury market in Dubai. 

Tied into this week’s launch of select Australian seafood, hosted by the National Food Industry Strategy (NFIS) of Australia in Dubai, Lindrum Wines will be served at the Royal Mirage Hotel and at other functions attended by key industry representatives in Dubai.

Peter Doyle, Executive Chef at est. restaurant in Sydney, is appearing as guest chef at the Royal Mirage Hotel at the invitation of Royal Mirage Executive Chef Paul Lenz, who, when visiting Australia last November, discovered Lindrum Wines and announced they were of such quality that he had to have them served in his restaurant.

Lindrum Wines is an Australian company run by Managing Director Jan Lindrum, great, great granddaughter of the winner of Australia’s first international gold medal for wine in London, 1873, and niece of the great world champion billiards player, Walter Lindrum.

“We are honoured to be chosen by the Royal Mirage to represent Australian winemakers in Dubai,“ said Jan Lindrum, Managing Director, Lindrum Wines. 

“Without the support of the National Food Industry Strategy and their project in Dubai, it could potentially have taken years to gain access to this market.“

Lindrum Wines will also be given as a gift to guests at the National Food Industry Strategy Australian seafood dinner hosted by Warren Truss Federal Agriculture Minister, on Friday 30 April at the Shangri-La Hotel in Dubai. 

The dinner will be prepared by Peter Doyle and will be attended by General Managers and Executive Chefs from five star luxury hotels.

This dinner presents yet another opportunity for small businesses like Lindrum Wines to introduce their products to the key executives in the Dubai luxury market. 

The National Food Industry Strategy is proud to support Australian food exporters like Lindrum Wines to gain access to new and emerging international export markets like the Middle East.

“To have quality Australian wines, such as Lindrum Wines, featured in luxury resorts like the Royal Mirage is such a great achievement for a boutique business operating out of Langhorne Creek in South Australia,” said Richard Brooks, Managing Director, NFIS.

“It shows us all what great heights Australian exporters can reach with the right support”

ENDS

Jan Lindrum is available for interview prior to her departure for Dubai.

Media Contact:  Bonita Mersiades, NFIS, 02 6270 8800 or 0416 071 000

www.nfis.com.au
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